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The whole akte team is 
involved with the travel portal. 
Above: Heinz, Secretary, 
Aurora, Trainee and Katja, 
Marketing and Web 
Administration; below: Nina: 
Training and Public Relations 

 
 
 

Report of the activities 
2008 – 2009 
 
The arbeitskreis tourismus & entwicklung (akte) is concerned with the social, cultural, 
economic and ecological impacts of tourism on development. It aims to raise public 
awareness, advocates fair trade in tourism in a critical dialogue with the travel industry, and 
encourages travellers to be informed consumers. 
 
 
Facts around the travel portal www.fairunterwegs.org  
In October 2008, exactly two years after going online, 
www.fairunterwegs.org reached the benchmark of a half a 
million visitors. 2008 we had a total of 340’000 different visitors 
on around 1.7 million pages, which was an increase of about 60 
percent compared to the year before. The average was about 
28’000 different visitors per month. 380 news items went online 
during 2008, which is more than one a day.  
Together with the over 1’600 news items from the last 15 years 

of our tourism critic activities in arbeitskreis tourismus & 
entwicklung, with fairunterwegs.org we offer one of the richest 
document archives for tourism and development in the German 
language region, well-arranged along the topic and with a lot of 
relevant outgoing links.  
Each of the eight newsletters in 2008 had an editorial focus and 

contained news, background articles, book reviews, event 
notes and two specials: the reading tours, where prominent 
people express their notions of fair trade in tourism, and the 
"fair trade on holiday-suitcase" with trends and monitoring on 
the industry – both well received by our readers. Around 1’800 
readers are subscribed to our newsletter, which is an increase 
of 20 percent from the year before. 

The following new features we established last year, with the 
help of TRANSA Travel & Outdoor, Swisscontact, the State 
Secretariat for Economic Affairs SECO and the competence 
group for ecology and social affairs of the Swiss Federation of Travel Agencies and the 
Travel Fair TTW Montreux:  
·  The rubric FAQ's which answers questions frequently asked in travel agencies. The quick 

and easy information for travellers also disburdens travel agency staff members from long 
research. 

·  An attractive campaign platform for our campaigns and focal points – for example the 
comprehensive documentation on travels to the Holy Land for the awareness campaign 
“For a fair exchange with Palestine – in tourism as well”. 

·  Two interesting quiz with prices from TRANSA Travel & Outdoor 
·  Many new entries about qualified tourism initiatives under the rubric commented links, as 

well as about fairtrade products available in Switzerland 
·  Three new advertising postcards for large distribution, which can also be sent as e-cards.  
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Around 40 institutions from the areas of 
development, ecology, culture, 
education and tourism feed 
fairunterwegs.org with information from 
their areas of interest and in turn help us 
with publicity on their websites. With 
different kinds of cooperation, subsidies 
from foundations and enterprises as well 
as specific sponsorships we managed to 
finance the IT costs and the web 
communication (though without the 
editorial work). We introduced our travel 
portal on different events, had coverage 
in 35 media, and an unseizable number of websites link to fairunterwegs.org. 
Of course we intend to stay on the route to success. That means there is more to come. We 
are planning  
·  to convert our event notes into a user friendly event calendar 
·  to introduce more interactivity with an open comment function for chosen reports 
·  to lay our editorial focus on the effects of the financial and economic crisis on tourism, the 

questions of tourism and development on the background of growing poverty, hunger, 
climate change, to raise relevant claims, and to present promising new tourism initiatives 

·  to broaden the networking around the travel portal in order to establish a large basis of 
finance and information for our qualified work. 

 
Turismo Comunitario in Brasil and worldwide 
The villages of the coastal zones in Ceará, Brasil are the 
unchallenged pioneers of an economic model for the benefit of 
poor local communities. They are organized in cooperatives that 
offer a comprehensive range of services for tourists, with 
accommodations, catering, and tours like eco-hikes. Agricultural 
enterprises offer vegetables and fruit and local manufactures 
produce handicraft-souvenirs. Those micro-enterprises are owned 
by the locals, the earnings stay in the village, new jobs are created 
and the fatal dependency on the endangered fish industry is 
reduced. In Mai 2008 delegates of the “Turismo Comunitario” met 
at the International Seminary for sustainable Tourism (SITS II) at 
Fortaleza/Brasil, to discuss the progress made during the last five 
years since SITS I, and the challenges they face. A declaration was published and new local 
and international networks founded to strengthen the collaboration and master the difficulties 
of the market access together. akte has accompanied this careful build-up of the “Turismo 
Comunitario” since many years, has been actively involved with SITS II and has continuously 

kept its readers informed on 
fairunterwegs.org. In spring 2009 those 
initiatives received their well deserved 
recognition: They were present with several 
events on tourism, coastal protection, 
speculation, climate change and self-
determined community projects at the world 
social forum in Belém. And during the 
International Tourism Fair in Berlin (ITB) in 
March this year, TUCUM, a network of 
“Turismo Comunitario”-Initiatives was 
honoured with the renowned TO DO!-Price 
for socially responsible tourism. 
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Don’t just talk big – act responsibly!  
At an expert’s meeting following our annual meeting in June 2008 we introduced the new 
project for standards and reporting in the area of Corporate Social Responsibility (CSR) of 
the German umbrella association of small tour operators Forum anders reisen (far) and the 
Kontaktstelle für Umwelt und Entwicklung (KATE) from Stuttgart. They have developed 
guidelines suitable for smaller tour operators to bring their operations in line with 
environmental and social standards, to write meaningful CSR-reports and to introduce an 
effective controlling mechanism. The standards incorporate social and ecological criteria in a 
much more comprehensive way than hitherto existing CSR-management systems of the big 
travel operators. With the clear guidelines for reporting the quality of the CSR efforts and the 
comparability is ensured. The project has since evolved: The CSR- or sustainability reports 
are now benchmarked by a certification council of independent experts from tourism, 
science, politics, environmental and development organisations, and they are certified. At the 
International Tourism Fair in Berlin in March 2009 the erstwhile Federal environment Minister 
Klaus Töpfer gave the first CSR-certificates to 15 tour operators of the Forum anders reisen.  
At our expert meeting in June 2008 small Swiss tour operators and CSR-department chiefs 
of the big tour operators could network with the German initiators of the CSR project – 
contacts that have since evolved. akte has profited from this new project for its training 
module on CSR for the higher vocational schools for tourism. 
 
Fair Trade Label for Tourism 
Since 2006 akte has been working with tourism and 
fair trade organisations from South Africa, Gambia, 
England, France and Germany in the Advisory Board 
(AB) of the international umbrella organisation of the 
fair trade label-organisations (FLO), to examine the 
feasibility of a fair trade label for tourism. Within the 
service industry there is no model for this. Therefore 
tourism and fair trade experts have checked out – with 
the help of several studies - the most important 
questions that arise with a fair trade label for tourism. 
On the basis of the preliminary work done, in autumn 
2008 it became evident, that the label for a whole 
travel arrangement according to fair trade standards 
can not be developed on the drawing board, but has to 
be tested in practice with pilot projects. 
Fair Trade in Tourism South Africa (FTTSA), the 
pioneer of fair trade labelling in tourism, offers support 
for such a second project phase: In close cooperation 
with tour operators willing to contribute to the 
introduction of a fair trade label, and with the active support of experts from tourism and fair 
trade organisations, from the umbrella organisation FLO as well as from marketing 
organisations, FTTSA will establish the first fair trade packages for travellers and launch 
them on the market during the world championship 2010, when the public interest in South 
Africa is at its peak. The project has been submitted to the Swiss State Secretariat for 
Economic Affairs SECO that has signalled its interest. akte will be actively involved with this 
project.  
 
For a Fair exchange with Palestine – in Tourism as well! 
In Palestine under most difficult conditions suddenly something became possible that other 
countries can just dream of: Organisations of the civil society came together with the Ministry 
of Tourism and other authorities, with educational institutions and universities, with the 
national association of hoteliers and with bigger and smaller tourism enterprises. They built a 
network called “Palestinian Initiative for Responsible Tourism” (PIRT) and together set up a 
Code of Conduct of Tourism in the Holy Land. On one hand it addresses the travellers, 
provides them with information on tourism in Palestine and advises on how to prepare and 
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arrange the trip; on the other hand it calls on the Palestinian providers to make the 
multifaceted culture accessible to travellers and to assume responsibility towards the local 
community and the environment. 
Background of this unique initiative is the difficult situation of tourism in Palestine, which is 
largely controlled by the Israeli occupier. Therefore less than ten percent of the income 
generated through pilgrimage tourism to the Holy Land is for the Palestinians. But not only 
are there old and experienced tourism providers in Palestine, but more and more 
entrepreneurs bet on tourism. Enclosed behind walls of nine meter height and an 
uncountable amount of checkpoints the Palestinians hope for new income and perspectives 
through tourism, but especially for encounters with foreign visitors to whom they would like to 
tell their story and show their culture themselves.  

In spring 2008 Christine Plüss, together with TEN-Partners from Germany and Belgium 
travelled to Palestine on an invitation from our 
Palestinian partners, notably Alternative Tourism 
Group (ATG), a tour operator specialized in one-to-
one interaction tourism. In many interesting 
encounters she got a first hand impression of the 
situation, could take up the concerns of the new 
initiatives and discuss the draft Code of Conduct with 
several representatives of NGOs, but also with the 
tourism minister. The commitment of the TEN-
Organisations to build up an awareness campaign for 
the new code within the most important source 

markets in Europe and the interest groups in the 
churches were an additional incentive for the 
Palestinian partners to finalize the code in 
consultation with the most important participants. This 
is not an easy undertaking in Palestine, where 
network meetings are hardly possible. Around 80 
Palestinian representatives from tourism in Palestine 
and Israel have been involved with the elaboration of 
the code. 11 important institutions from Palestine, 
among them the Palestinian Ministry for Tourism, 
have signed the code at its launch in autumn 2007.  
 

Thanks to the active help of Regula Kaufmann who stayed as a volunteer from summer 2006 
till 2008 with the tour operator ATG and was coached by akte and the competence centre of 
the reformed churches of Bern, Jura and Solothurn, end of 2008 we could launch our 
awareness campaign “For a fair exchange – in tourism as well!” Regula Kaufmann 
assembled a very useful list of addresses for encounters in Palestine and helped to put 
together a comprehensive set of background information around travels to Palestine. In 
collaboration with Peace Watch Switzerland we started a blog of volunteers who have an 
assignment as human right monitors in Palestine and Israel within the “Ecumenical 
Accompaniment Programme in Palestine and Israel” (EAPPI) of the World Council of 
Churches. Together with the continuous topic reporting that was quite demanding but all the 
more important especially during the Gaza war, we achieved to assemble an actual Palestine 
guide book on fairunterwegs.org.  
We introduced the new initiative from Palestine on several occasions, especially with our 
guests from Palestine: With Michel Awad, the director of the Siraj Centre for Holy Land 
Studies in Beit Sahour, at the International Tourism Fair ITB in Berlin, and later in 
Switzerland and in Austria, and with Rami Kassis, director of Alternative Tourism Group 
(ATG) and initiator of the code of conduct, at meetings in Brussels and events at the Fair 
Trade Fair in Stuttgart at the beginning of April. 
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Fair trade on Holiday in the vocational training fo r tourism 
Sustainable Development is an educational mandate. Within this framework akte wants to 
anchor its trainings in the vocational training for tourism. Therefore, in collaboration with the 
education centre of the World Wildlife Fund, which coordinates the Swiss NGO coalition on 
educational policy, we have written a detailed comment on the curriculum presented by the 
higher vocational schools for tourism for accreditation by the federal government, especially 
referring to the requirements concerning the education for sustainable development as 
stipulated by law. Our proposals were fully accepted and worked into the curriculum.  
However, in the daily routine the agreements with higher vocational schools for tourism 
concerning our inputs on sustainable development and on basic approaches like CSR and 
fair trade in tourism are still quite time-consuming to negotiate. Though we have good 
feedbacks and continuously adapt our courses to the needs of the students, it seems that the 
educational institutions have not succeeded yet at the integration of education for sustainable 
development and have not allocated the necessary financial resources. All the more we are 
happy to have had five assignments last year and to have negotiated new agreements with 
different higher vocational schools for tourism 
for this year. 
The introduction of www.fairunterwegs.org to 
around 100 future tourism employees during 
the Trainee Workshops at the TTW Montreux 
was surely a highlight. They showed a great 
interest, which gave us a lot of motivation. This 
experience inspired us to work on our 
documentation on the use of the travel portal in 
the travel agencies, in order that it can be used 
not only by the staff members of travel 
agencies, but for education at large. 2009 we 
intend to reprocess this documentation into a 
simple teaching aid for vocational training and 
schools.  
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